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What we did prior to 2009

Copyright Statement - Copyright Museum Victoria  2004

Credits and acknowledgements - Source Museum Victoria/Photographer Benjamin Healley



What we did in 2009

Copyright Statement - Copyright Museum Victoria  2009

Source: Museum Victoria / Photographer: Heath Warwick 



What we did in 2010
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What we learned regarding growth in demand
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What we learned in terms of supply and demand

+ 6 weeks in 
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What we learned in terms of conversion rates 
from web site visitors
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What we learned from our customers via online surveys 
and other feedback
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What we learned – our 
summary

5 tips for new players



Where to next
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Recap

Online ticketing has been highly successful for MV’s 3 major 
exhibitions in 2009 and 2010

We have learned a lot and made continuous improvements

We intend to offer integrated online services in future


